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Better Customer 
Experiences 

through Usability
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The $300,000,000 
Button
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Email:

Password:

Login      Register
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Email:

Password:

Login      Continue

You do not need to create an account to make purchases on our site. 
Simply click Continue to proceed to checkout.  To make your future 

purchases even faster, you can create an account during checkout.
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Usability

Every dollar a company 
invests in usability results 
in $10-$100 in benefits.

—IBM study
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User Ability

Can a user accomplish 
their goal?
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Reduce Barriers

“The most common user 
action on a Web site is to 
flee.”

—Edward Tufte, Information Design Guru
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Add Affordance

“The only ‘intuitive’ 
interface is the nipple. 
After that it’s all learned.”

—attributed to Bruce Ediger
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Increase the size of your text. Make 
your form fields and buttons bigger. 
Add label tags to your form labels so 
that when someone clicks on it, the 
cursor moves to the field. Allow for 
toggling through your page using tabs. 
Add padding to links so that they’re 
bigger to click on. Provide descriptions 
for expected values.  Include search.
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Simplify

“Every time you provide an 
option, you're asking a 
user to make a decision.”

— Joel Spolsky
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Choices = Headaches

—Joel Spolsky

Thursday, September 9, 2010



Thursday, September 9, 2010



Thursday, September 9, 2010



Can a user 
accomplish their 

goal?
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for Happier Visitors and Stickier User Experiences

Adam Dunford
adam@steepleashton.com
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See you at
the next

Crunch Lunch!
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